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About the European Practitioners Network Against 
Antisemitism CrossLines Programm  

CrossLines is a European initiative developed by DialoguePerspectives e.V. and its European 
Practitioners Network Against Antisemitism (EPNA). The project strengthens responsible, 
context-sensitive communication and reporting on antisemitism by bringing journalists, 
practitioners and Jewish community representatives into structured dialogue. 

Launched in fall 2025 with funding from the German Federal Foreign Office (Auswärtiges Amt), 
CrossLines responds to growing challenges in public discourse, particularly following October 7, 
when media pressure, misinformation and security concerns intensified across Europe. Through 
moderated workshops, expert contributions and systematic evaluation, the project supports 
professional exchange, builds trust and identifies concrete needs on both the media and 
practitioner sides. 

A central outcome of CrossLines is the development of a European Reporting Guide and Resource 
Kit, including best-practice examples and practical tools for ethical reporting. By documenting 
results and outlining pathways for continuation, CrossLines contributes to sustainable 
improvements in European media practice and democratic resilience. 

 

About the Author  

Carla Baum is a German journalist and editor based in Berlin. Born in 1989, she studied Cultural 
Studies and Political Science at Leuphana University of Lüneburg, where she completed her 
master’s degree, before attending the Axel Springer School of Journalism in Berlin. After early 
professional stations at taz and Die Welt, she joined ZEIT in November 2019, initially serving as 
Deputy Head of ZEIT Magazin Online. Since 2024, she has co-led the newly established Family 
section at ZEIT and ZEIT Online together with Tillmann Prüfer.  



 

Guideline III November  2025  3 

 

Contents 

1. A journalist approaches you and asks if you want to talk to them about a certain topic ................. 4 

2. A media outlet wants you to write something for them .............................................................. 6 

3. Be ahead of the process: publication and afterlife ...................................................................... 7 

4. In sum ................................................................................................................................... 8 

 

 

 

 

 

 

 

  



 

Guideline III November 2025  4 

How to Deal with Media Requests and Journalists’ 
Approaches 

By Carla Baum 

1. A journalist approaches you and asks if you want to talk to 
them about a certain topic 

First of all: That’s great! Your voice matters and is relevant to public discourse. What you have to say — your 
perspectives and opinions — deserves to be heard and amplified by the media. However, to ensure you are not 
misinterpreted or misused for political agendas of any kind, there are a few precautions you should take. 

Things to check 

The media outlet 

Your first question to the journalist should be: Who do you work for? Do a quick background check on the outlet 
(newspaper, website, channel, podcast) to see whether you generally align with their style and values. Don’t 
be overly suspicious, but also don’t hand your voice to an openly anti-democratic outlet or one whose core 
values you fundamentally reject. 

The journalist 

You can do the same check for the journalist who contacted you. Ask for their name and look them up. What 
articles, podcasts, videos, or reels have they recently published? You don’t have to agree with every piece 
they’ve ever done — but you can quickly get a sense of whether they are a professional journalist who 
understands objectivity and follows basic journalistic standards. 

The topic 

Ask: 

• What is the piece about? 

• What’s the overall topic or angle? 

• If there is an argument behind the piece, what is it? 

• Why do you need my perspective? What role do I play in the story? 

You don’t need to approach this with mistrust — but it’s always fair to ask what your voice will be used for. 

The format 

Another important question: What format will the piece have? Is it an interview? A protocol? A feature? A video 
or podcast? (See the "formats" box below). Sometimes journalists don’t know this yet when they first reach out 
— that’s normal. It’s okay to ask to be informed once they know more about the final structure. 
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Authorization 

In Germany, authorization is common. This means: if the journalist doesn’t offer it, you can ask to see and 
approve your quotes before publication. Keep in mind that this is not standard practice in many other 
countries, including most English-speaking media, even if the journalists work in Germany. 

Authorization typically works like this: When the piece is ready, the journalist sends you the quotes they want 
to use. You may request a bit of context (the sentences before and after), but usually not the full article. 

Authorization is about one question only: Did I say or mean it this way? 

You can adjust or delete quotes during authorization — but use this “power” responsibly. It’s about clarifying 
meaning, not rewriting what you said. If you feel your quotes frame you in a way that makes you uncomfortable, 
tell the journalist and ask to find a solution together. There is almost always room for discussion here and 
journalists should be used to aiming for compromise.  

Anonymization 

There may be cases where you want to contribute to a piece, but you fear repercussions or even threats — from 
family, an employer, or political opponents. Once something is online, it’s potentially out there forever. 

If you have good reasons, you can ask for anonymization. Many outlets have strict rules; full anonymization is 
usually granted only if there is a real safety risk. But there are options: 

1. First name only — avoids easy identification via Google. 

2. Omitting personal details — no city, workplace, school, origin, etc. 

3. Full anonymization — using a pseudonym or describing you simply as “a woman,” “a student,” “a 
participant,” etc. 

But… what if there’s no time for all of this? 

Ideally, contact begins by email or phone, so you can ask all necessary questions. But at demonstrations, 
events, or conferences, this might not be possible. 

In that case, ask for the bare minimum: 
Who are you and what outlet do you work for? 

Then be careful about what you say. At events, you often don’t have the safety net of authorization. Only say 
things you’re fully comfortable with. If possible, ask for authorization anyway and leave your contact 
information (and ask for that of the journalist, too) so ideally there can be an exchange of emails or a phone 
call before publication. 
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2. A media outlet wants you to write something for them 

Typically in this case, an editor will approach you about writing a piece for their publication. Maybe they 
discovered you on social media or saw you speak publicly and now want your perspective in more depth. This 
is a great opportunity to contribute to the discourse — and to be fully in control of what you say. Still, there are 
a few things to keep in mind. 

What’s the topic? What message should come across? 

Clarify this with the editor. It helps you know what to write and helps them know what they will receive. This 
avoids surprises and potentially a lot of unnecessary work for both sides. 

In the writing process, stick to the one or two key arguments you truly want to deliver. You may have a million 
thoughts — but focus improves impact. This is also a golden rule for TV interviews or panels: pick two or three 
points and get them across, not more. Don’t worry about sounding too simple or being repetitive — you may 
be deeply invested in the topic, but others may hear your perspective for the first time. 

Who is your audience? 

If the outlet targets teenagers, your tone should differ from a piece written for an academic readership. Across 
media, clarity and language matter. Guest writers often try too hard to sound complex. But simple language 
and a strong personal example often communicate much better than academic jargon and will make more 
people engage in what you have to say. 

What length should the piece have? 

Agree on a length upfront so you know how much work will be required. Even writing a short journalistic piece 
often still takes a full day. 

When is it due? 

If possible, ask for a few days to write. If you get stuck, call the editor — it’s literally their job to help you and at 
best, you will learn something precious about writing from them. And being involved in your process of writing 
also saves them work later. 

What’s the compensation? 

If you put in work — always ask to be paid. If they cannot pay, they need to have a very good reason and should 
offer an alternative form of compensation. 

What happens after you hand it in? 

Once you submit the text, the process isn’t over. The editor will revise it and come back with questions. Be 
available for this. 
Ask when the piece will be edited and published so you can plan your time. Always ask to see the final version 
before publication. Remember that this really is the final version — beyond factual corrections, nothing major 
will change afterward. 
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3. Be ahead of the process: publication and afterlife 

Online publications have an afterlife. This can be intimidating — but much less so if you’re prepared. So this is 
what happens/can happen: 

The piece goes live 

Ask, if possible, for the approximate publication time. Headlines are not usually under your control — they are 
crafted through internal editorial processes. 

People read/watch it — and comment on it 

This is often the scary part. People you know and don’t know will form and share opinions about what you 
said. 

Major outlets moderate their comment sections, and many hateful comments are filtered out. Instagram 
comment sections of major outlets are moderated too. But some not so nice comments that target you might 
still appear. Mind that comments are not always negative — many people express support and sympathy and 
this can be a source of confidence and solidarity. 

Still, entering the comments can be emotionally overwhelming. Whether reactions are positive or negative, 
discussions can get personal quickly. If you’re not feeling stable, it’s ok — and often wise — not to read them at 
all. It’s a rabbit hole. 

Your quotes get shared on social media 

If the outlet posts about your piece, decide if you want to be tagged. Tagging exposes you to many strangers. If 
you don’t want that, ask them not to tag you. 

The bigger issue is other users who may take your quotes out of context or use your voice to push their own 
agenda. This, while fully out of your control, is normal — and usually blows over quickly. Often, the best 
response is no response at all. 

But if you face threats or things genuinely escalate, seek help immediately. Start with the editor or the outlet 
— they often have staff who can support you. You are not alone, and there are effective ways to push back.  

  



 

Guideline III November 2025  8 

4. In sum 

• Always ask questions when asked to contribute to public discourse — and be confident. 

• Ask for authorization whenever possible. 

• Think about how recognizable you want to be. 

• After publication, be aware of comments and social media dynamics. 

• Don’t panic — what feels huge today will likely be forgotten tomorrow. 

• Always trust your gut! 

 

 

  

Formats and authorization processes 

Interview 

Authorization: All questions and answers are presented to you. 

It is normal for the order of questions to be shifted, for two answers to be summarized under one question, 
etc. 

Protocol 

A question-and-answer conversation is turned into a continuous text, often consisting of several protocols 
from different people in a single article. 

Authorization: The complete text is presented to the subject/quote-giver for approval. 

Feature/Report 

A fully written-out text with quotes from different people, often featuring both protagonists and experts. 

Authorization: The quotes are presented in context, typically with the sentence before and after the quote, 
or within the complete paragraph. 

„Live“ Report 

A report covering a specific event, such as a demonstration. 

Authorization: No authorization required, as the author writes the text during or shortly after the event. 
Contact details may be left to ask for permission later. 

Guest Contribution 

A piece written by an author, political or public figure, or activist. 

Videos, Podcasts, Radio Contributions 

Typically without authorization, although in longer productions, permission might be requested. 
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Contact us 

Florian Eisheuer 
Project Coordinator 

 

 +49 30 498 542 74 

 practitionersnetwork@dialogueperspectives.org 

 DialoguePerspectives e.V. 
Immanuelkirchstr. 14A 
10405 Berlin 
Germany 


